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✓ About MQ

✓ Background – what challenges should 
the new intranet solve?

✓ Tour of the solution

✓ Planning for improvements

✓ Summary and questions





✓ Fashion company

✓ Headquarter in Gothenburg

✓ Approx 600 employees

✓ 89 stores  in Sweden and growing

✓ E-commerce

✓ Abroad via Zalando

✓ Mix of brands

✓ MQ label with their own design and 
production

✓ External brands





✓ Outdated technical platform

✓ Weak intranet governance

✓ Gather all internal communication

✓ Inspiring and clear

✓ New platform to grow with and expand

✓ Include HQ staff members

✓ Store staff is the primary user group

✓ Different information for stores and HQ













✓ Common information architecture for all employees

✓ Specific & targeted information per user category below top nodes



✓ Targeting required also for news

✓ 15-20 news articles per week

✓ 24 news categories









✓ 9 posts during the last week



✓ 9 posts during the last week

✓ Also available in Omnia feed



HELPING STORE WORKERS 
GETTING THINGS DONE



✓ News feed full of information

✓ How to make sure important 
things don’t slip by?

✓ Omnia Sign off requests to the 
rescue!

✓ Separate feed on the start page







✓ Common calendar

✓ Activities & 
Campaigns calendar

✓ Regional calendars

✓ Store calendars



✓ By the hour

✓ By day

✓ By month



✓ By the hour

✓ By day

✓ By month

PDF format

✓ Relies on email

✓ Simple setup

✓ No extra licensing







Screenshot



Screenshot



A VERY INTERESTING 
SUB-SECTION TITLE



A VERY INTERESTING 
SUB-SECTION TITLE



✓ Integration to their cash register.





✓ Front line worker solution

✓ Used by everyone in the company

✓ Communication intensive

✓ Targeted & easily accessible information

✓ Intranet pages

✓ News publishing

✓ Questions & answers

✓ Assigning tasks & confirming reception

✓ Calendars

✓ Sales reports

✓ MQ Member newsletters archive

Customer quote: “The more I understand and learn about the platform the more we start using it for.”
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